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MBA Program
Mission, Vision, and Core Values

MBA Program Mission

To recruit and enroll the highest quality MBA students and provide them with world-class
knowledge, leadership development, career opportunities and valued connections through col-
laboration with faculty staff and the global community.

MBA Program Vision

To transform the global marketplace by developing innovative and ethical leaders through
powerful and dynamic learning experiences.

MBA Program Core Values

Commitment to:

high level of service to our students, faculty and community

« all forms of diversity
« integrity
« respect for individuals and the community

« a global mindset

« 1nnovation in recruiting, programs and services



Carlson School Professional Code of Conduct

Your Rights and Responsibilities

All MBA students are invested in maintaining a learning environment with high academic
standards, honesty, and integrity. This fosters the professional growth and development of all
students. The Carlson School Code of Conduct covers both academic and professional activi-
ties and applies to all students, faculty and staff. The complete academic and professional code
can be found at: www.carlsonschool.umn.edu/ftmba/students/policies

The Carlson School code of conduct does not supersede any institutional policies of the Uni-
versity of Minnesota or laws of the State of Minnesota, which can be found at: http://

www l.umn.edu/regents/policies/academic/Student Conduct Code.html. All members of
clubs and organizations should review these documents annually.

Clubs and organizations play an integral role in professional development of students. It is
crucial that students, faculty and staff all work to reinforce these standards not only with each
other, but also follow them when dealing with corporate partners, guest speakers and external
vendors. All club members are expected to respect one another, influence positive change,
promote problem solving, demonstrate integrity, and understand that all individuals at the Carl-
son School are responsible for upholding professional behavior.

The same guidelines that inform classroom etiquette are also expected at club meetings,
speaker events, social events, and corporate visits. This would include:
o Attendance at events (RSVP in a timely fashion and commit to attendance)
« Be punctual to events and respectful of the time and talent of guest or corporation
o Inform group leader if you have to exit an event early or have an emergency
where you cannot attend
o Turn off laptops and cell phones for speakers and guests
o Leave the facility in better shape than you found it (remove garbage, etc)
« Appropriate dress for events (business casual or professional as requested)
« Timely and respectful communication if contacted by alumni or corporations
« At events inside and outside of the school, students are ambassadors at all times.
Students should act in a manner consistent with the code of conduct.

If you have any questions on professional code of conduct issues, please contact Lynn Snyder,
Director of Student Affairs, at snyde251@umn.edu



MBA PROGRAM SERVICES

MBA Program Advising

The MBA Program Office advises all clubs and organizations who seek assistance. Jon Ruzek, Associate Director of Student Af-
fairs, is the main advisor to Campus Life Program groups such as the MBA Association (and sub-groups that affiliate themselves
with it), Part-Time MBA Leadership Advisory Board (LAB), and for Registered Student Organizations. Jon is the first point of con-
tact for clubs and organizations. Our entire staff, including coordinators Vanessa Witt and Jessica McLain, advise on policy and
procedure questions, and guide clubs to resources and tools that will enhance their programming. Executive MBA students consult
with Melissa Meyer regarding questions about activities.

Kathryn Carlson, Assistant Dean of the MBA Program & Graduate Business Career Center, works closely with the officers and lead-
ers of the MBA Association, Part-Time MBA Leadership Advisory Board and the Executive MBA student group. Through regular
meetings and consultation with these groups, collaboration and communication is maintained and enhanced between administration
and students.

MBA Clubs Office Space

Room L-155 (shared with undergraduate clubs) is an office for the MBAA officers, committees, and clubs. There are laptop sta-
tions, printer, and a photocopier for the MBAA officers. When new officers need access to L-155, they should contact Jon Ruzek for
a form to enabl e access. The MBA Program Of fice semicds
year, outgoing officers will have their access removed to L-155 by the program office.

Clubs and organizations are responsible for making sure the space is well utilized and clean. Facility issues in L-155 should be re-
ported to Jon Ruzek.

Web Pages

Many clubs have web pages on the official Carlson School site. Content changes for pages should be submitted to Vanessa Witt,
wittx068@umn.edu. The content is the responsibility of the students, so officers are responsible to keep it timely and fresh. Old
information may be removed from the website by the program office since companies and recruiters frequently look at club pages.
All questions regarding web pages should be directed to Vanessa Witt.

MBA Clubs Calendar

Two calendars exist for groups to market their events to both Full-Time and Part-MBA students.

MBA Program Clubs UMCAL (FultTime MBA)

This calendar is viewed by Full-Time MBA students and events can be added to individual calendars from this location by club lead-
ers. A student group leader should contact Vanessa Witt, wittx068@umn.edu, or Doug Everling, MBAA President,
ever0174@umn.edu, to obtain editing access to the calendar (password protected; only for club leaders), or to have your event added
to the calendar.

Direction for View-Only Access in UMCal:

Open UMCAL

File> Open> Agenda

I n the ‘Open Agenda’ box type : MBA Program Cl ubs
Click *Ok’ and the eoajjmddedar will appear in view

Part-Time MBA Events Web Calendar

This calendar can be viewed by both Full-Time and Part-Time MBA students via the internet. A student group should contact
Vanessa Witt, wittx068@umn.edu, to have their event added to this calendar. Web Page: www.carlsonschool.umn.edu/ptmba/
students/events
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KEYS TO EVENT PLANNING

When planning a program or activity, student organizations should remember the who, what, when, where,
why, and how factors. Addressing these factors when beginning to plan an event will make for a smooth
process.

Who is involved with the program?

Who will be involved with planning and implementing the program?

Who needs to be involved and informed? (MBAA, Administration, GBCC, Inst Advancement)
Are committees appropriate and who will be on them?

Who needs to approve the program? (both logistically and for budget)

Who are you planning to invite? If involving a corporation, what are the appropriate channels?
How will volunteers, alumni, and key contributors be thanked?

What is the program?

e What will the program accomplish? Is it necessary? Is it part of the larger school/MBAA/LAB goals?

e What is your target population? What is the best time to hold the event to reach your audience?

e« How many people do you estimate attending? Is the event inclusive to a maximum number of students?

What are the costs involved with the program?
o Consider food, supplies, advertising, tickets, permits, prizes, transportation off campus costs.
e Are you approved for this budget? Do your expenses fit within your budget lines?
e Could the program be co-sponsored with another group?
e What is the appropriate protocol for funds requests from external constituents? There is firm protocol in
pl ace with the school ds I nstitutional Advancement

When will the program happen?

o Does the date conflict with major exams, holidays, or other important events around campus?

o If a calendar of events has already been set for the year, does your new event conflict with another club?

e When will you send out communication, save the date, or RSVP deadlines? How will you not over-spam
your classmates?

Where will the program be held?

e Wil it be in on-campus or off-campus?

e Have you considered the permits or contracts required? Are you being asked to sign off on terms and
conditions (confer with Jon Ruzek)? Is your contract more than $5,000 (confer with Jon Ruzek)?

e Isthe space fee-based or free to student organizations?

e Are there minimums to meet for facilities or food/beverages?

Why are you organizing this event?
e Why does this program support the vision and scope of the school and student organization?
e Why does this program build community and promote inclusivity across all MBA programs?

How will people know about the program and how will it be managed?

e What are the promotional needs of the program (posters, events calendar, newsletters, word of mouth)
What resources or tips are available through the MBA Program Office?

How far in advance does the promotion start in order for people to be informed in a timely fashion?
How will the program be managed on a day-to-day basis? Who is the accountable student(s)?

How will daily tasks and goals be identified and assigned? How will progress be tracked?
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PROMOTING EVENTS

The MBA Program Office provides student organizations with multiple avenues for promoting their events.

Newsletter
Groups can submit their event via the internet for either the MBA Weekly (FTMBA), MBA News bi-weekly
(PTMBA), or both publications. Events ideally should be submitted two weeks before the event date.

MBA Weekly Submission Form i www.carlsonschool.umn.edu/Page7109.aspx
MBA Newsletter Submission Form i www.carlsonschool.umn.edu/Page7675.aspx

Events Calendar

Both the Full-Time and Part-Time MBA programs have events calendars. The Full-Time Calendar can be ac-
cessed through the UMCAL System. The Part-Time Calendar is available online
(www.carlsonschool.umn.edu/ptmba/events). The UMCal calendar is managed by MBA staff and MBA Asso-
ciation, while the Part-Time MBA web calendar is managed by MBA staff.

Display Case

Students can submit a flyer to Jessica McLain, mclai003@umn.edu, for posting in the MBA Office display
cases on the first and second floor. The case is changed on a bi-weekly basis. Flyers can also be posted on
the Masters Lounge (1st floor) bulletin board.

Carlson website/MyUPortal
Events can be featured on the Carlson website, as well on MyUPortal, by sending the event information,
dates, and intended audience to Vanessa Witt, wittx068@umn.edu.

University/Carlson Community

Organizations can contact Vanessa Witt, wittx068@umn.edu, for assistance in communicating their event(s)
to the University or Carlson School communities. Vanessa consults with the Office of Strategic Communica-
tions on the feasibility of press releases for larger events.

Media Requests

Any media request for Carlson School faculty, staff or students should be coordinated on a school-wide level
so we all maintain a consistent message with external entities. If you should receive media request, please
forward them to Kathryn Carlson, kcarlson@umn.edu, so we can coordinate a response with the Office of
Strategic Communications.


http://www.carlsonschool.umn.edu/ptmba/events

ROOM RESOURCES

Carlson School Building Management

The Carlson School controls five classrooms with a rental fee, that all departments or groups must pay if reserving:

ROOM CSOM
0-4/4+ HRS

ATRIUM $275/$400

3M AUDITORIUM $275/8400

EXECUTIVE CENTER BREAK-  $75/$100
OUTS
WITH A CLASSROOM

EXECUTIVE CENTER FOYER,  $250/$300
2-260R,

2-260T, 2-260Z,

2-206, 2-207

1-114 $150/$200

These rooms can be reserved by using the following link:
https://www.carlsonschool.umn.edu/index.aspx?id=8437

Events held in the Carlson School of Management spaces cannot be used for events or activities that are pri-
marily commercial, political, religious, or fundraisers for organizations outside the University of Minnesota.
Selling of products is not permitted. The School reserves the right to review proposed activities and reserves
the right to refuse rental of the facility for activities deemed inappropriate. Reservations must be canceled
one week in advance to avoid being charged for the space.

Masters Lounge (1st Floor)

The Masters Lounge is a public space, open to all graduate and professional students at the Carlson School,
including Full-time, Part-time and Executive MBA, HRIR, MBT, MAcc, and PhD students. The quiet room is
to be only used for studying, whereas the main lounge can be used for socializing. However, any event in the
lounge must not deny access to any graduate and professional student to usage of the lounge. The lounge
cannot be reserved for private events.

Breakout Rooms
Breakout rooms may be reserved by any Carlson student at:

https://work.csom.umn.edu/RoomReservation/ScheduleView.aspx



ROOM RESOURCES

Classrooms

Noon Hour Classrooms

The MBA Association and the MBA Program Office generally has two rooms below available for clubs or other meetings/
information sessions over the noon hour. They can be reserved through the MBA Program Clubs calendar on UMCal.
All club leaders will receive information on how to access it. Please do not schedule your event over another event. Jon
Ruzek or Vanessa Wiit can assist with the calendar. Please view the Clubs UMCal for room availability.

For the 2009-2010 academic year, the rooms are Monday-Friday: 1-147 (seats 82), Monday, Wednesday, Friday: 1-123
(seats 72), Tuesday, Thursday L-114 (seats 63).

Rooms in the Carlson School are managed by two departments: Office of Classroom Management (below) and Carlson
Building Management (previous page).

Office of Classroom Management

Student Groups can visit the Office of Classroom Managemen
page8434.aspx, for available room locations in Carlson, Hanson and across the campus. Available rooms can be re-

served at the same website under scheduling. The Office of Classroom Management does not charge registered stu-

dent organizations an event fee for classroom space.

ONLY CAMPUS LIFE PROGRAMS (CLP) and REGISTERED STUDENT ORGANIZATIONS (RSO) CAN RESERVE
ROOMS THROUGH THE OFFICE OF CLASSROOM MANAGEMENT. Please contact Vanessa Witt, Student Affairs
Coordinator, with room reservation questions.

Carlson School Hanson Hall

Room Type Capacity Room Type Capacity
1-113 seminar room 20 Flat 1-102 classroom 120
1-122 seminar room 16 Flat 1-103 classroom 70
1-123 classroom 72 1-104 classroom 120
1-127 classroom 39 1-105 classroom 70
1-132 classroom 48 1-106 classroom 120
1-135 classroom 48 1-107 classroom 70
1-136 classroom 34 1-108 classroom 120
1-142 classroom 48 1-109 classroom 70
1-143 classroom 48 1-111 classroom 120
1-147 classroom 82

1-149 classroom 48 Flat

2-213 classroom 67

2-215 classroom 70

2-219 classroom 39

2-224 classroom 48

2-227 classroom 48

2-228 classroom 34

2-233 classroom 48

L-110 Honeywell Hall 175

L-118 classroom 46

L-122 classroom 48

L-126 classroom 48

L-114 classroom 63



CARLSON BUILDING SERVICES

Custodial i Although student organizations are required to clean up thoroughly after an event, a group can request ad-
ditional custodial services (i.e. for additional trash containers). Fill out the Building Request Form at :
http://www.carlsonschool.umn.edu/Page5016.aspx (seven days notice is recommended). Charges may be assessed for
custodial services depending on the event day or time and the number of people attending.

Staging area for caterers or equipment storage - There may not always be separate spaces to provide staging areas
or storage for equipment. However, there are a few classrooms and smaller meeting rooms (breakout rooms) located
around the perimeter of the Carlson School atrium that may be reserved (space available basis during non-peak times).
Users are responsible for providing appropriate floor coverings to protect the carpet in these rooms or assuring that their
catering vendors provide the same. Users will be charged for extra custodial services if additional carpet cleaning is re-
quired due to lack of proper protection.

Computer Help in the Carlson School classrooms - Help Desk office is located in 1-148. Call 612-625-5550 for assis-
tance or email csomhelp@umn.edu

University of Minnesota Disability Services - 612-626-1333

Receiving dock at Carlson School - Your event coordinator is responsible for receiving equipment and directing set-
up. Please call the Zone Administrator for Zone 2 at Facilities Management at 612-624-2900, or the Building Manager at
612-624-3842 with specific questions. The loading dock is located at the east end of the building.

After-Hours Emergency Numbers -

Heating, Ventilation, Lights, Plumbing & Elevators 612-625-0011
Security Monitors (locked classrooms) 612-624-COPS

Police (emergency) 911

University Police, 612-624-3550

Free Security Escort Service, 612-624-WALK

Additional safety and security information is available at: https://www.carlsonschool.umn.edu/Page5024.aspx


http://www.carlsonschool.umn.edu/Page5016.aspx

AV & EQUIPMENT

Carlson Room Equipment

The equipment is issued on a first-come, first-serve basis for Carlson School-sponsored events. Requests for these
items must be submitted at least seven days prior to the event date to:
https://www.carlsonschool.umn.edu/Page4999.aspx. Additional questions should be directed to: csrmschd@umn.edu

6 ~ 6' x 3' folding tables

3 ~ Black tablecloths with Carlson logo

2 ~ Burgandy table skirting

5 ~ Wireless microphones for 3M auditorium (three hand-held & two lapel style)
2 ~ Speaker phones (1 polycom)

1 ~ Coat racks (for use in 3M Auditorium & First Level Atrium only)

Room Set -ups
Specialized set-ups may be arranged for the Executive Center classrooms (i.e. the 6' x 3' folding tables, and the atrium
furnishings). A seven day notice is required for these requests.

Podium, easels, video, etc
U of M Event and Classroom A/V Services, www.classroom.umn.edu/cts/avrental/index.asp
Phone 612-626-1411 or email ocmav@umn.edu

Resource numbers

To report classroom computer and A/V problems, call Classroom Support Services at 612-626-1411.

To report classroom maintenance and cleaning problems, call the OCM Classroom Hot Line at 625-1086, Facilities
Management Call Center at 612-624-2900, or a Carlson Building Services Manager at 612-624-3842 or 612-626-9378.
If you need access to a locked classroom that has been reserved by you, call the OCM Classroom Hot Line at 612-625
-1086, or call a Carlson Building Services Manager at 612-624-3842, 612-626-9378, or 612-624-5567 (M-F 7:00 AM to
4:30 PM). After hours and on weekends, call 612-625-0011 (BSAC).

Other Equipment Rental (tables, chairs, linens, etc.)

Carlson Building Services only provides 6 tables and 3 table clothes for events. Therefore, any large scale event such
as a dinner would require renting tables and accessories from an external vendor.

AA Party and Tent Rental: 612-332-7114 or 651-646-2623

FOOD & REFRESHMENTS

No food can be brought on campus for "open" distribution without permission from Environmental Health & Safety, 612-
626-3904. Groups will need to complete a food permit, which can be located on the Department of Environmental Health
& Safety Web page (www.dehs.umn.edu/poh_forms.html).

Coca-Cola has been granted exclusive beverage vending rights on the U of M Twin Cities campus. This contract stipu-
lates that Coca-Cola soda, juice, and bottled water are required for events. Call 612-624-7000 for more information.
Food service/catering resources include:

On-Campus Vendor

University Dining Services
www.umn.edu/dining/catering.html
612-624-7173 or ucater@umn.edu

Off-Campus Vendors
It is up to the discretion of each club who they would like to use as an external food vendor.

Alcohol

On-campus alcohol events are rare and need to meet certain criteria to before alcohol can be served: 1) Must serve a
genuine professional networking need, 2) Must involve significant numbers of alumni or community business profession-
als, 3) Must be served in approved space by licensed vendor.

If the event meets the above criteria, you must complete an Application to Service Alcoholic Beverages at an On-
Campus Event (Form UM23). The form must receive the approval of the Associate Dean of the MBA Program
prior to submitting to the Office of Risk Management (call 612-624-5884; fax 612-625-7384 attn Pam Ubel). The
form is available at the University Forms Library (just type in "alcohol").Be sure to read the instructions to determine if
additional insurance is required. Please contact Jon Ruzek with questions. University Forms Library Web page:
www.fpd.finop.umn.edu/groups/ppd/documents/main/formhome.cfm.
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Alumni and Corporate Relations

Guidelines for inviting speakers to campus / Asking for money from corporations

Any CEO or senior level executive of a major corporation should be cleared in advance consultation with Assistant Dean
Kathryn Carlson and Associate Director Jon Ruzek. If approved for contact, please be prompt, respectful and profes-
sional in all communication with any corporation, individual, or alumni. Do not ask for money from any corporation or
outside entity without conferring in advance with Nicole Crews, Associate Director of Corporate Relations. Often times,
the Carlson School is working on monetary requests with corporate partners.

Volunteer Referral Program

If you are looking for a guest speaker or panelists for your classroom or event, Alumni Relations can provide you with a
list of potential volunteers based on criteria such as expertise, company, industry, or geographic location. Please submit
requests via email at least three weeks in advance of your event to allow appropriate lead time for contacting volunteers.
Contact Alumni Volunteer Programs at carlsonvintr@umn.edu

Alumni Mailing Lists

Alumni Services assists with access to alumni data from the Donor Management System at the U of MN Foundation for
mailing and event purposes. If you would like to invite alumni to a program or event your student organization is plan-
ning, please contact Michael Rankinen (rankinen@umn.edu) at least three weeks in advance of your mailing date. Also
cc: Jon Ruzek. Depending on the nature of event and volume of alumni requests, not all inquiries may be fulfilled.

Volunteer/Guest Speaker Recognition Program

The Alumni Services Office provides gifts and parking reservations to guest classroom speakers and other Carlson
School volunteers. To recognize a volunteer, you should complete a volunteer recognition request form (https://
www.carlsonschool.umn.edu/page5256.aspx) or contact carlsonvintr@umn.edu at least three business days in advance
of the volunteer date. Itis crucial clubs do this well in advance of their events.

Official Recognition of Student Groups

Campus Life Program (CLP)

CLPs are officially associated with the University of Minnesota and registered with the Student Union Office. They are
advised by staff or faculty. They are allowed to use the University of Minnesota and Carlson School of Management
name and logo. Their budget is part of the University budget, and must therefore, adhere to all University policies and
guidelines. If a club formally affiliates with a CLP, such as the MBA Association or the Leadership Advisory Board, and
has no other registration status, they are considered a Campus Life Program and must follow all regulations and guide-
lines of CLPs.

Registered Student Organization (RSO)

Registered Student Organizations are independent and autonomous from the University and are responsible for manag-
ing their own affairs. Registered Student Organizations are not units or agents of the University, and shall not represent
themselves as such. They are entitled to certain privileges including operating, meeting, advertising, and participating in
activities on the University of Minnesota, but they are not allowed to use the University of Minnesota or Carlson School
name orlogo. These organizations can have their own checkbook, but funds from any CLP (like MBAA or LAB), the
MBA Program Office, or corporate gifts cannot be deposited or transferred to a private account. RSOs can be advised
by faculty and staff. They are responsible for following all University rules and guidelines as outlined by the Student Un-
ion Office and Carlson School of Management.

Starting a new club

e If a new group would like to be a part of the MBA Association or Leadership Advisory Board, they work the execu-
tives of the group to receive funding and recognition.

e If a new group wants to become an RSO, they need to register through Student Union and Activities. Jon Ruzek
and Vanessa Witt can assist in this process.

e The MBA Program Office and Office of Diversity Initiatives are also resources for affinity/diversity groups.

Bylaws
The bylaws for the MBA Association and the Leadership Advisory Board can be found online, at
www.carlsonschool.umn.edu/ftmba/students/mbaa and www.carlsonschool.umn.edu/ptmba/students/advisoryboard
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Funding

Reimbursement Process

MBA clubs that are affiliated formally through the MBA Association will work with the VP of Finance, Marc Friedman,
frie0232@umn.edu, with reimbursement and budget questions. All other reimbursement inquiries should be directed to
Jon Ruzek, ruzek010@umn.edu. Reimbursement forms are available from the MBA Program Office.

Key points to remember:

Fill out official check request form, including detailed receipts showing proof and method of purchase.
Receipts should be taped to a blank white sheet of paper (for imaging purposes)

Receipts are recommended to be turned in as soon as possible.

Receipts must be turned in no later than 60 days after the purchase date or no reimbursement will occur.

e Reimbursements must be for official business of the MBA Association or the Carlson School of Management.
e Failure to do any of the above may result in a delay of your reimbursement or no reimbursement.

Diversity/Affinity groups

Diversity and affinity groups that are not represented under the MBAA, and are recognized RSOs, may submit applica-
tions to the MBA Program Office and Office of Diversity Initiatives for limited program funding on a semester basis. Inter-
ested organizations should develop a proposal with a detailed description of the proposed event the organization is re-
guesting to be funded and how it impacts the entire MBA community. Student leaders can contact Jon Ruzek, Associate
Director for MBA Student Affairs, at ruzek010@umn.edu with questions.

Registered Student Organizations
These organizations can have their own checkbook, but funds granted from any CLP (like MBAA or LAB), the MBA Pro-
gram Office, or corporate gifts cannot be deposited or transferred to a private account.

Corporate Donors
Before contacting corporations, you must contact in advance of any ask Jon Ruzek (ruzek010@umn.edu) and Nicole
Crews (ncrews@umn.edu).

Graduate and Professional Student Assembly Grants

The Graduate and Professional Student Assembly (GAPSA) serves many functions at the University of Minnesota, chief
among them ensuring that the University, in all its offices, programs, schools and departments, works in the interests of
excellence in the graduate and professional experience. GAPSA provides various grants to student organizations in or-
der to enhance the learning experience for graduate and professional students.

The MBA Association is the representative body for the Carlson School with GAPSA, representing both Full-time and
Part-time students. The MBA Association collects funds given by GAPSA on behalf of Full-time and Part-time students,
thus why club activities of the MBA Association are open to all MBA students at the Carlson School. For additional infor-
mation, please visit the GASPA Web site: www.gapsa.umn.edu

Academic Initiative Grants offer funds for the enhancement of the graduate and professional student experience at the
University of Minnesota. The primary purposes are to provide funding to events, programs and services that have the
direct involvement of and impact on graduate and professional students, and to expand and enhance academic pro-
grams and research opportunities on campus that contribute to the overall academic development of graduate and pro-
fessional students.

Social Event Funds offers funding opportunities in support of social events that will enhance the professional and per-
sonal development of graduate and professional students. This funding opportunity offers partial funding for event ex-
penses such as honorarium, food and beverages, and rentals.

Small Events Program Funds encourage graduate and professional students to become involved and to work towards
the betterment of the U of M community, the Small Events Program will provide these students with easy access to
money of up to $50.

Travel Grants

GAPSA has travel grants to help support necessary professional or academic travel for current professional students.
Eligible travel expenses include airfare, ground transportation, lodging, and conference/meeting registration fee.
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Annual Budgeting

When new club leaders have transitioned in March each year, clubs and organizations will submit budgets for the com-
ing academic year. The MBA Association collects all budget requests in March from its affiliated clubs and incorporates
them into a proposed budget by the end of the month. The budget is submitted to the Assistant Dean of the MBA Pro-
gram for review. In early-to-mid April, overall budget targets are set between MBAA and the administration. Then,
MBAA gives individual clubs their final individualized budgets for the coming year.

The Part-Time MBA Leadership Advisory Board receives funding directly from the MBA Program Office. Diversity
groups may be considered for funding from the MBA Association, MBA Program Office, and Office of Diversity Initiatives.

Case Competitions

A case competition is an event where student teams compete with one another to come up with the best solution to a
business problem. Students are given the opportunity to prepare, analyze, and present recommendations for the case to
a panel of judges, usually high-ranking business leaders. Most case competitions are intercollegiate events where Carl-
son students compete with students from other universities.

Academic scope
The scope of case competitions vary from marketing, supply chain and operations, entrepreneurship, corporate social
responsibility, business plans development, and other disciplines.

Competition formats

Like academic scope, the competition formats vary as well. Some of the more frequent formats are periods of 24 hours
to solve and present a case, multiple weeks to solve a case and do a live presentation of the solution, executive sum-
mary and business plan presentations, or online submissions.

Finding opportunities
A list of known case competitions is available at www.carlsonschool.umn.edu/cccalendar. If you hear of additional op-
portunities, please contact Vanessa Witt (wittx0O68@umn.edu).

Who can compete
Some competitions are specifically for first-year MBAs or full-time MBAs, but many are open to all MBA students. See
individual case rules and regulations or contact Vanessa Witt with questions.

Choosing a competition/Forming a team

Students should fill out the form at www.carlsonschool.umn.edu/interestform to indicate individual interest in competi-
tions. Once a team is formed, the team needs to submit a pre-approval form from:
www.carlsonschool.umn.edu/ccpreapproval.

Funding

Most competitions require a registration fee. For pre-approved requests, the MBA Program Office will provide partial
funding for registration, travel and accommodation expenses. In order to receive funding, a team needs to fill out the pre
-approval form as well as submit a reimbursement form, www.carlsonschool.umn.edu/assets/126583.xIsx and all re-
ceipts to Vanessa Witt within four weeks of the competition. Additionally, all team members will need to complete a de-
brief of the competition.

Preparation
If your team would like assistance or feedback in preparing for the case competition, please contact Vanessa Witt. The
MBA Program Office has compiled useful resources from past competitions and other universities.

More information

For FAQs and more information, please visit the case competition website:
www.carlsonschool.umn.edu/ftmba/students/case
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Diversity and Inclusion

Student organizations should address issues of inclusion in their development process. Addressing these issue will in-
sure that all Carlson students feel welcome and accepted during the program and strengthen the Carlson community.

The following questions of inclusion should be addressed:

e Have you considered gender bias and gender-neutral language in your programming?

e Have you considered religious backgrounds, rituals and traditions in your programming?
e Have you considered diverse racial and/or ethnic populations in your programming?

¢ Have you considered the needs of students with disabilities in your programming?

e Have you considered the economic limitations faced by some?

e Have you considered the heterosexual bias and diverse sexual orientations of students in your program?

The University of Minnesota is committed to the policy that all persons shall have equal access to its programs, facilities,
and employment without regard to race, color, creed, religion, national origin, sex, age, marital status, disability, public
assistance status, veteran status, or sexual orientation.
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Key Contacts

MBA Association (CLP) Executive Committee
Doug Everling, President

Anil Hurkadli, VP of Academic Affairs

Bru Mutebi, VP of Community

Perry Cameron, VP of External Relations
Marc Friedman, VP of Finance

Tozar Gandhi, VP of International Affairs

Part-Time MBA Leadership Advisory Board (CLP) Executive Committee
Stephanie Austin, Executive Officer

Grant Ecker, Executive Officer

Bill Kuker, Executive Officer

Club Presidents

Cyrus Jamnejad, Consulting Club

Adam Engebretson, Finance Club

Lindsay Kalin, Marketing Network

Kari Niedfeldt-Thomas, Net Impact

Annie Walsh, Operations and Supply Chain Club

Scott Feyereisen, Toastmasters

Britni Setterholm, Wine Club

Justin Moe, VenturesPlus (CLPT Holmes Center)

Nathan Rajalingam, Medical Industry Leadership Institute Student Association (CLPT MILI)
Anil Hurkadli, Compass

Graham Arntzen, Common Grounds

Andrea Seven, Adam Quinn and Tim MacPhail, Graduate Volunteer Consultants
Guarav Gambhir, Asian Business Student Association (RSO)

Leslie Olson, National Association of Women MBAs (status TBD)

John Satumba, Black Graduate Business Student Association (RSO)

Michael Waterhouse, Microfinance Alliance (RSO)

MBA Program Administration
Ed Joyce, Associate Dean of MBA Program and Graduate Business Career Center
612-625-5555 ejoyce@umn.edu

Kathryn Carlson, Assistant Dean of MBA Program and Graduate Business Career Center
612-625-5555 kcarlson@umn.edu

Lynn Snyder, Director of Student Affairs
612-626-7147 snyde251@umn.edu

Jon Ruzek, Associate Director of Student Affairs
612-626-6249 ruzek010@umn.edu

Vanessa Witt, Student Affairs Coordinator
612-626-0047 wittx068@umn.edu

Jessica McLain, Student Affairs Coordinator
612-626-6242 mclai003@umn.edu
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Key Contacts

MBA Program Administration  (continued)
Melanie Boutell, Associate Director of Registration
612-625-7582 suexx004@umn.edu

B. Bea Rajsombath, Associate Director of Academic Advising
612-626-9386 rajso002@umn.edu

Stephanie Nichols, Registrar
612-626-0010 s-nich@umn.edu

Peter Woxland, Registrar
612-626-7553 woxla005@umn.edu

MBA Program Office Contact Information
612-625-5555 mbasa@umn.edu

Graduate Business Career Center Administration
Ann Lowry, Director lowry0O9@umn.edu

Katie Smith, Director- Business Development  kwsmith@umn.edu

Keith Munson, Associate Directori Career Coach munso028@umn.edu
Allison Corkey, Associate Directori Career Coach corke004@umn.edu

Jill Hauwiller, Assistant Directori Career Coach jillhau@umn.edu

Shelly Decker-Jenson, Assistant Directori Career Coach jensol59@umn.edu
Claudia Melo, Assistant Directori Career Coach melox005@umn.edu

To schedule an appointment, please contact the front desk at 612-624-0011.
Institutional Advancement

Rand Park, Director of Corporate Relations

612-625-1345 rand0220@umn.edu

Nicole Crews, Associate Director of Corporate Relations (main clubs contact)
612-624-5149 ncrews@umn.edu

Stephanie Hagel, Associate Director of Alumni Relations
612-626-9486 shagel@umn.edu

International Programs
Deirdre Opp, Global Enrichment Coordinator
612-626-4814 dopp@umn.edu

Office of Diversity Initiatives

Keelii McCarty, Program Manager
612-626-7407 mcca0375@umn.edu
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Additional Leadership Opportunities

MBA Ambassadors

The MBA Ambassadors are student volunteers who work with the MBA Program to create a stronger community and
strengthen the Carlson School brand by assisting in recruiting the best MBA students. Ambassadors are active in both
the Full-Time and Part-Time programs.

Full-Time MBA Ambassadors
Patrick McCarthy, Associate Director of Admissions & Recruiting
612-626-2954 mccar390@umn.edu

Part-Time MBA Ambassadors
Linh Gilles, Associate Director of Admissions & Recruiting
612-626-0727 huyn0070@umn.edu

Office for Business & Community Economic Development

Through initiatives such as the Management Assistance Program (MAP) for Small Businesses, this University of Minne-
sota office provides opportunities for students to provide consulting services that help businesses in building capacity
and improving profitability.

www.bced.umn.edu/  612-624-0530 bced@umn.edu

MBA Enterprise Corps (for recently graduated MBAS)

For the past decade, the MBA Enterprise Corps has worked to enhance trade, technology transfer, and investment op-

portunities in emerging markets and transitioning economies through the experience and energy of recently graduated

MBAs . For more information, pl ease contact the Carl son Sc
Pinto (apinto@umn.edu) or view the Corps website at www.mbaec-cdc.org.

Canadian Leadership Orientation Program  (1st year Full-Time MBAS)

The Telfer School of Management at the University of Ottawa invites the Carlson School to nominate a student to partici-
pate in June on a week-long program addressing Canada-U.S. business and economic linkages. MBA students from
over twenty leading U.S. business schools are involved. Applications are collected in January. Interested students
should contact Jon Ruzek (ruzek010@umn.edu).

Diversity Conferences

The Office of Diversity Initiatives has available funds to assist students in attending various affinity conferences during
the year, though many take place in the fall. For additional information or to request application materials, please con-
tact Keelii McCarty (mcca0375@umn.edu).

Case Competitions

For FAQs, eligibility, pre-approval, reimbursements, and the calendar of upcoming competitions, please visit the case
competition website at : www.carlsonschool.umn.edu/ftmba/students/case.
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